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Abstract

Current business conditions pose new challenges to youth entrepreneurship, which 
is a significant component of countries’ economic growth. In addition, Generation Z 
differs from previous generations and requires new approaches. In this context, a com-
prehensive study of the peculiarities and various aspects of youth entrepreneurship 
development is highly-demanded and relevant. Furthermore, the lower representation 
of women among entrepreneurs prompts the study to seek answers about the causes 
of this phenomenon.

This study aims to investigate the gender aspect of young people’s attitude (students 
who just started their university education) from Eastern and Central European coun-
tries to entrepreneurship. Notably, their entrepreneurial intentions, attitudes toward 
entrepreneurship, perceived threats of setting up the business, and determination to 
start/run a family business compared to working for a big corporation, from a gender 
perspective, are worth investigating. The study employed the survey with structured 
printed questionnaires spread in campuses among 3,636 first-year (bachelor) students 
of technical universities in Ukraine, Poland, Latvia, Lithuania, and Bulgaria. The re-
sults show that male students are more determined to set up firms; however, the dif-
ference compared to the females is only 3.3%. No gender differences were observed in 
the vision of the attractiveness of running own business or in the perception of threats 
in running a business. Students of both genders do not suppose that working in a cor-
poration is more attractive than a family business. Nevertheless, respondents of both 
genders gave the maximum score for the statement that corporations provide more 
excellent opportunities to develop competencies.
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INTRODUCTION 

In recent years, the world’s youth labor market has been characterized 
by an increase in unemployment, self-employment, and number of work-
ers with non-standard working conditions (including a part-time work-
ing day), and the share of young people in the “gig” economy (OECD/
European Commission, 2020). In addition, young people face new chal-
lenges related to automation-robotics, the narrow focus of a significant 
part of professional training. In general, the youth labor force participa-
tion rates as of 2019 were 41.2% worldwide, 43.8% in Northern, Southern, 
and Western Europe, and 32.3% in Eastern Europe. According to OECD/
European Commission (2021), almost half of university students (45%) 
will start their business within five years of graduation. Nevertheless, only 
five percent of people aged 18-30 work on a start-up.

Youth entrepreneurship plays a key role in countries’ economies, cre-
ating new small businesses and additional jobs. After all, young peo-
ple are more ambitious in their entrepreneurial intentions than the 
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older generation (Prokopyshyn, 2009). In particular, almost half of young people prefer working for 
themselves to working as an employee, while for people 40+ years of age, this figure is 30% (European 
Commission, 2013). However, not everyone should and have skills to run a business. As Adom and 
Affum-osei (2019) point out, people’s ability to be aware of entrepreneurial opportunities is a crucial 
determinant for their decision to run a business as a future career. However, this is only the beginning 
of a long journey as an entrepreneur. 

In addition, when considering youth entrepreneurship, it is necessary to consider each generation’s spe-
cifics (Schlee et al., 2020). In particular, Otieno and Nyambegera (2019) and Struckell (2019) note that 
Generation Z is dissimilar to previous generations because they are highly defined, involved, purposeful, 
appraise adjustability, etc. This generation is seen as more entrepreneurial than the previous generation 
mainly because they are intuitively innovative, uber-productive, goal-oriented, and realistic (Merriman, 
2015). There is a noticeable imbalance when analyzing the participation of women among entrepreneurs 
and their entrepreneurial intentions, regardless of the generation. 

In the current conditions, it is also essential to take into account the impact of the pandemic on the de-
velopment of youth entrepreneurship. As indicated by Eurofound (2021), youth was expected more than 
senior groups to encounter means of livelihood loss and mental health problems. For example, 12% of 
people aged 18 to 29 mentioned that they were significantly affected by the restrictions of the pandemic; 
more often, they worked on temporary contracts or part-time, or lost their jobs, 12% of students also 
faced unemployment. Furthermore, if to consider the gender aspect, women in Europe are 50% more 
likely to report business closures due to the pandemic (Global Entrepreneurship Monitor, 2021). 

A lower level of women’s activity in both the labor market and entrepreneurship is a loss for economies. 
However, women’s entrepreneurship is increasingly seen as a significant factor in creating new jobs, re-
ducing the stratification of households by income, and spreading social inclusion.

1. LITERATURE REVIEW  

AND HYPOTHESES

The issues of identifying entrepreneurial inten-
tions in people of different age groups and gen-
der are popular among scientists (Du Rietz & 
Henrekson, 2000; Kopets et al., 2008; Santos et al., 
2016; Suárez-Ortega & Gálvez-García, 2017; De 
Groot et al., 2017; Tariq et al., 2018; Welter, 2019). 
A fairly common approach is to use variables from 
Ajzen’s theory of planned behavior (Ajzen, 1985) 
in combination with additional personality traits 
and contextual variables. Cognitive theories, es-
pecially of Shapero-Krueger and Ajzen, help to de-
scribe the impact of perception of phenomena on 
entrepreneurial intentions. This perception con-
cerns, above all, personal attractiveness – reflect-
ing the expected value, which affects the attitude 
toward current subjective norms regarding the 
acceptance of a given activity. It may contribute 
to increasing the motivation in making decisions 
about starting an entrepreneurial career and, fi-
nally, perceived feasibility. 

In particular, Rajh et al. (2018) and Al Saiqal et al. 
(2019) showed that students’ attitudes to entrepre-
neurship and mental control of behavior positive-
ly influence their entrepreneurial intentions. In 
turn, Jena (2020), using the example of manage-
ment students, found that entrepreneurial inten-
tions are enhanced by positive students’ attitudes 
to entrepreneurial education and entrepreneurial 
environment. Furthermore, in developing coun-
tries, the social status of a family, subjective norms, 
and informed choice of students themselves also 
significantly influence youth’s entrepreneurial in-
tentions (Al Saiqal et al., 2019). 

The Theory of Planned Behavior (TPB) is derived 
from social psychology. It assumes that inten-
tions are a substantive precursor of human social 
behavior. At the same time, intentions are de-
termined by attitudes toward the behavior (that 
come from behavioral beliefs), subjective norms, 
and perceived behavioral control (Ajzen, 1991). 
The meta-analysis by Armitage and Conner (2001) 
shows the high success of Ajzen’s model in pre-
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dicting behavior and intentions. Moreover, despite 
few critical voices (Sniehotta et al., 2014), it is suc-
cessfully used for research in many areas (Si et al., 
2019), as well as in the field of entrepreneurship 
(Tornikoski & Maalaouri, 2019). Past studies have 
repeatedly confirmed the relationship between 
self-efficacy (ESE), perceived behavioral control 
(PBC), social norms (SN), and entrepreneurial in-
tentions (Wilson et al., 2007; Hallam et al., 2016; 
Joensuu-Salo et al., 2015). 

Haus et al. (2013), using the theory of planned 
behavior and role matching theory, focused their 
research on identifying the relationship between 
gender and entrepreneurial intentions. This study 
shows that despite the slight predominance of 
men in the level of entrepreneurial intent, it is 
impossible to talk about the presence of signifi-
cant gender differences when starting a business. 
Moreover, Steinmetz et al. (2021), supporting 
Haus et al. (2013), found a tendency to reduction 
of gender differences in the entrepreneurial inten-
tions of young people. 

Despite this, studying the peculiarities of entre-
preneurial intentions among young people should 
continue. Research on the example of students 
is especially relevant because this is the group of 
people at the stage of highly specialized training 
and obtaining their first professional experience, 
as well as more courageous in their intentions 
than the older generation.

Mahmood et al. (2020) found that self-efficacy 
has a worthy of attention mediating consequence 
on the correlation between entrepreneurial op-
portunity and entrepreneurial intentions, while 
social norms have little impact. However, Eesley 
and Wang (2017) showed that students in higher 
education whom entrepreneurial mentors sup-
port have a higher likelihood of becoming entre-
preneurs, particularly those with parents who are 
not entrepreneurs. Belas et al. (2017), while eval-
uating the social and economic determinates of 
students’ bias in favor of entrepreneurship, found 
the determinants that strongly influence students’ 
entrepreneurial intentions. They are: interest in 
a business in general, possession of abilities to 
do business, existence of an entrepreneur in the 
household, high-class educational structure of the 
alma mater university, preferable climate for start-

ing a new business, advancement of business con-
ditions within the last five years in a country, une-
ven income, and proper credit rules of commercial 
banks in a country as the most important factors 
of doing business. The relationship between social 
context of the country to which a person belongs, 
and the activity of males and females in entrepre-
neurship, is also proved by Choo (2021). 

Cultural differences also overlap with the above-de-
scribed differences resulting from objective condi-
tions. With the cultural distance from the USA, 
the differences in risk-propensity, internal locus of 
control, and energy level increase. Moreover, all of 
this is made up of the differences between men and 
women. Both objective conditions and cultural dif-
ferences will influence individual perceptions of 
the advantages and disadvantages of being an en-
trepreneur (Neergård & Aadland, 2021). Therefore, 
research in different countries may produce differ-
ent results (Nowiński et al., 2017).

Being an entrepreneur, however, comes with many 
disadvantages. For example, some general obsta-
cles hinder youth entrepreneurship in European 
countries: low levels of awareness and few entre-
preneurship role models, lack of entrepreneurship 
skills, difficulty accessing finance, and small en-
trepreneurship networks (Panas & Tkach, 2017; 
OECD/European Commission, 2020). In addition, 
there are specific ones, depending on the country 
of origin. For example, countries of Eastern and 
Central Europe entered the tracks of the market 
economy relatively recently and are still struggling 
with many of the backlogs of centrally planned 
economies. In particular, the latter in Ukraine in-
clude: lack of a full-fledged legislative framework; 
weak development of the system of financing busi-
ness projects; high tax and credit rates; lack of an 
information resource in which young people could 
find the necessary information about existing pro-
grams to support entrepreneurship; corruption 
barriers and the “shadow” economy (Petrenko & 
Karnaushenko, 2019; Shpak et al., 2021). 

It should be noted that Poland and Latvia are lead-
ers among the EU countries in terms of the pro-
portion of youth (18-30 years old) having the skills 
and knowledge to begin a business: more than 50% 
(OECD/European Commission, 2020). However, 
the leading obstacles to starting new firms and do-
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ing business in Poland are high salaries, changing 
legislation, bureaucrats, and overly complicated 
regulations of accounting and taxes (ZPP, 2018). 
Lithuania stands out qualitatively where low an-
nounced entrepreneurship skills, as well as unfa-
vorable access to financial resources for new busi-
nesses repeatedly, is below the European Union 
median (OECD/European Commission, 2020). 
Latvia also continues to actively support the en-
trepreneurial environment and introduce innova-
tions, in particular, by simplifying business reg-
istration on the internet, increasing the evidence 
of digital public services, and implementing a 
number of measures to improve access to finance. 
In Bulgaria, however, business conditions remain 
challenging, primarily due to the administrative 
barriers and the complexity of the access to fi-
nance. Ukraine is not EU country yet and less de-
veloped and business friendly, comparing to the 
other countries in the research.

In reality, however, the same adversities are perceived 
through the prism of one’s abilities, which shapes en-
trepreneurial intention (Santos et al., 2016). 

The nature of the context within which women en-
trepreneurs’ function is being highlighted by re-
cently surfacing research; e.g., in certain lines of 
trade/geographical areas, it is women’s business-
es that have a higher rate of survival (Kalnins & 
Williams, 2014). However, when the context is not 
considered, this situation is inversed. The con-
text can be of essential or methodological char-
acter (Johns, 2001). This relationship should be 
studied in more detail on the example of Eastern 
and Central Europe, especially in the ace of new 
business environment conditions. There is little 
research on entrepreneurship, including primar-
ily entrepreneurial intentions in Eastern Europe 
(Nowiński et al., 2017). Most research on this sub-
ject is conducted in Western Europe and the USA 
(Valliere, 2017). Analyzing women’s entrepreneur-
ship in a geographical context is consistent with 
recently suggested economic research that takes 
into account the context of functioning (Baker & 
Welter, 2018; Welter et al., 2019).

The hypothesis about the influence of gender 
on entrepreneurial intentions has been verified 
by many researchers (Joensuu-Salo et al., 2015; 
Nowiński et al., 2017).

Gender equality is one of the sustainable devel-
opment goals of 2030. However, this goal was not 
achieved in 2019: women held only 39% of global 
employment and only 27% of global management 
positions, with negative dynamics in the least de-
veloped countries (Boston Consulting Group, 2019). 
At the same time, in the youth labor market, the 
gender gap (male-female) in the world accounted for 
16.2%, Northern, Southern, and Western Europe 
– 4.7%, and Eastern Europe – 7.5% (International 
Labour Organization, 2020). If to compare this da-
ta to the data for 1999, the gender gap is narrowing 
yearly in the labor market and in entrepreneurship 
activities, but it is still visible. 

The level of entrepreneurial activity among European 
women is only 5.7%, compared to the global aver-
age of 11%. Women entrepreneurs in Europe had a 
much more even distribution across industries, with 
some of the highest rates of entrepreneurship in the 
internet, communications, and technology sectors 
(Global Entrepreneurship Monitor, 2021). In par-
ticular, in the Baltic countries, most women entre-
preneurs are individual entrepreneurs that run their 
own firms, independent professionals, or engaged 
solo in trade (Rugina, 2018).

To deepen the knowledge in this sphere, the aim of 
this paper is to investigate the gender aspect of the 
attitude of young people (students who just started 
their university education) from Eastern and Central 
European countries to entrepreneurship. Mainly, 
their entrepreneurial intentions, attitudes toward 
entrepreneurship, perceived threats of setting up the 
business, and determination to start/run a family 
business compared to working for a big corporation 
through gender perspective are of great interest. With 
this in mind, the following hypotheses are suggested:

H1: Male students are more determined about 
their entrepreneurial intentions than fe-
males; however, the difference is not so high. 

H2: There are no gender differences in the atti-
tude toward entrepreneurship.

H3: Women are more concerned about threats in 
running a business.

H4: Women prefer to work in a corporation than 
in a family business. 
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2. DATA AND METHODS

The presented materials were obtained in an 
international research project “Survey on 
Entrepreneurial Attitude of Students (SEAS)” 
leaded by Gdansk University of Technology, 
in a frame of which a survey of students from 
Eastern and Central Europe (Ukraine, Poland, 
Latvia, Lithuania, and Bulgaria) was conducted 
in 2019 that goes beyond analyzed here answers. 
All the surveyed students were the first (bach-
elor’s) level of higher education and studied at 
the technological universities in their countries 
(Lviv Polytechnic National University, Gdansk 
University of Technology, Technical University-
Sofia, Riga Technical University, and Vilnius 
Gediminas Technical University). A total of 3,636 
students were surveyed, including 56% (2,024) 
male and 44% (1,589) female students. The analy-
sis of data revealed 23 invalid answers; in the sys-
tem, they are marked as omitted variables.

The entrepreneurial intentions have been measured 
by asking about predictions about starting a com-
pany. The main interest was paid to two extreme 
answers: “yes, in the next three years,” and “no, I 
am not going to start a company.” The attitude to-
ward entrepreneurship was measured with the as-
sessment of perceived attractiveness of different as-
pects of running a business: flexible working hours; 
higher income; independence; self-realization; 
prestige; the opportunity to implement own ideas; 
variety of undertaken tasks; opportunity to realize 
own hobby (business as a hobby); chance to change 
the world; flexible office (flexibility to work any-
where/anytime); create new workplaces, contribute 
to economic development; create own dream team. 
The Likert scale was used for each item.

In search of an answer to the question about per-
ceived behavioral control, students were asked to 
assess whether they would be afraid of different 
aspects of starting their own business. There were 
11 items to select from: lack of capital; the risk of 
failure; high competition; lack of experience and 
knowledge; lack of free time; underdeveloped 
idea for a business; income insecurity; complicat-
ed procedures and regulations; lack of state sup-
port; lack of support from family and friends; too 
high costs of running a business. Again, the Likert 
scale was used. 

The second question regarded personal attitude to-
ward entrepreneurship concerned the assessment 
of the attractiveness of work in a corporation ver-
sus a family business from the point of view of 
work security, ability to develop competencies, re-
muneration, and overall attractiveness. With this 
question, the perception by students of small busi-
nesses as employers was investigated. Moreover, at 
the same time, some conclusions about the attrac-
tiveness of entrepreneurship were made.

3. RESULTS

As the aim of the study was not to confirm the 
dependence within the Ajzen’s model and tak-
ing into account that the three dimensions in the 
Ajzen’s model are typically treated as independent 
determinants, the study concentrated to find out 
the differences or similarities of antecedents of in-
tentions, particularly attitude toward the behavior 
and perceived threats of being an entrepreneur.

3.1. Students’ readiness to start their 
own business

According to the survey results, 38.3% of female 
and 41.6% of male students have a clear vision of 
their readiness to start a business soon (Figure 1). 
However, most of them tend to gain profession-
al experience before that. Others plan to do that 
in the next three years. At the same time, unlike 
men, there are more female students who hesitate 
and do not exclude the possibility of starting their 
own business. Male students gave clearer affirm-
ative or negative answers, which means they are 
more determined than female students concern-
ing their entrepreneurial intentions. However, 
looking at the negative answer, the difference is 
not significant. 

3.2. Attractiveness of running own 
business 

In the research project, respondents provided an 
assessment (by scale: 1 – no; 2 – rather not; 3 – nei-
ther yes nor no; 4 – rather yes; 5 – yes) of the at-
tractiveness of running own business in terms of 
12 aspects (Table 1). These aspects include flexible 
working hours (1); higher income (2); independ-
ence (3); self-realization (4); prestige (5); the op-
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portunity to implement own ideas (6); variety of 
undertaken tasks (7); opportunity to realize own 
hobby (business as a hobby) (8); chance to change 
the world (9); flexible office (flexibility to work an-
ywhere/anytime) (10); create new workplaces, con-
tribute to economic development (11); create own 
dream team (12).

The consistency of the views of female and male 
students on the ordering of the level of impor-
tance of the statements given in Table 1 indicates 
a complete coincidence of the ranks of the average 
centered rank. The TOP-3 maximum scores (in 
descending order of importance) include: 

1) higher income; 
2) self-realization; 
3) opportunity to implement own ideas. 

The TOP-3 minimum scores (in descending order 
of importance) include: 

1) flexible office; 
2) create new workplaces, contribute to econom-

ic development;
3) chance to change the world. 

Positive evaluations of female students in all posi-
tions dominated the evaluations of male students. 

For only one position – 2 (higher income) – it is pos-
sible to prove with a probability of 95% that there are 
statistically significant differences between the opin-
ions of respondents of different sexes. The highest 
correlation values were found for statements 7 (vari-
ety of undertaken tasks) and 9 (flexible office).

3.3. Assessment of the threats  
to starting own business

During the survey, respondents rated (by scale: 
1 – no; 2 – rather not; 3 – neither yes nor no; 4 – 
rather yes; 5 – yes) threats for doing business in 

Figure 1. Students’ readiness to start their own business, %
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Table 1. Attractiveness of the different aspects of running a business

Number  

of the 

statement 

0R ( )0R R
1 2
d + 2χ C

f m m–f f m m–f f m m–f

1 1.792 1.711 –0.081 6 6 0 5.6 7.4 1.9 14.1 0.063

2 2.001 1.959 –0.042 1 1 0 2.1 3.4 1.3 8.5* 0.049

3 1.887 1.828 –0.059 4 4 0 2.3 4.0 1.6 15.6 0.066

4 1.979 1.847 –0.132 2 2 0 2.1 3.6 1.5 24.6 0.083

5 1.551 1.414 –0.137 11 11 0 7.7 11.2 3.5 21.0 0.077

6 1.938 1.837 –0.101 3 3 0 2.4 3.9 1.5 14.4 0.064

7 1.718 1.571 –0.148 8 8 0 3.5 7.1 3.7 35.7 0.100

8 1.840 1.780 –0.060 5 5 0 4.1 6.3 2.2 10.8 0.055

9 1.394 1.233 –0.161 12 12 0 11.0 16.9 6.0 34.9 0.099

10 1.650 1.555 –0.095 9 9 0 7.5 9.6 2.1 15.2 0.066

11 1.559 1.463 –0.096 10 10 0 7.2 11.2 4.0 25.5 0.085

12 1.744 1.576 –0.168 7 7 0 5.1 8.5 3.5 37.0 0.102

Note: * ≤ χ2

0.95
(2-1) × (5-1) = 9.5.
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terms of 11 aspects (Table 2). They included lack of 
capital (1); the risk of failure (2); high competition 
(3); lack of experience and knowledge (4); lack of 
free time (5); underdeveloped idea for a business 
(6); income insecurity (7); complicated procedures 
and regulations (8); lack of state support (9); lack 
of support from family and friends (10); too high 
costs of running a business (11). The consistency 
of the views of female and male students on the 
ordering of the level of treats for doing business, 
which are shown in Table 2, indicates a positive 
sign, close to 1, and above the critical value of the 
Spearman’s rank correlation coefficient (ρ = 0.891; 
ρ

0.95
(11) = 0.61).

Only for three positions – 2 (the risk of failure), 7 
(income insecurity), 11 (too high costs of running 
a business) – there is no proof with the probabil-
ity of 95% the existence of statistically significant 
differences between the opinions of respondents 
of different genders. Nevertheless, male students 
are most frightened by the lack of experience and 
knowledge, female students – by the risk of failure.

TOP-3 minimum assessments of the level of fears 
(in descending order of importance) for female 
and male students do not differ: 

1) lack of state support;
2) lack of free time; 
3) lack of support from family and friends.

The positive values of the average centered rank 
for all positions indicate that respondents of both 
genders tend to admit that they are frightened by 

the threats considered in the survey. However, dif-
ferences in assessment indicate that it is women 
who are more concerned.

Female students are more predisposed to set up 
small businesses (1-5 employees). The share of 
such answers was 33.1%, which is 2.1 percentage 
points higher than male students. The share of fe-
male students who chose the number of employ-
ees from 6 to 19 also prevailed (37.4% vs. 35.4%). 
Instead, the share of female students who chose 
the number of employees from 20 or more (29.4%) 
by 4.2 percentage points is lower than the similar 
share for male students.

3.4. Benefits of working  
in corporations as compared  
to family businesses

The next block of the questionnaire concerned 
the assessment of the level of students’ agreement 
with the statements about the differences between 
working in corporations compared to family busi-
nesses (Table 3). Such a scale was proposed to as-
sess the level of consent: 1 – I strongly disagree; 
2 – I do not agree; 3 – I agree to the same extent 
and disagree; 4 – I agree; 5 – I definitely agree.

For all positions, the students presented a posi-
tive assessment. Respondents of both genders gave 
the maximum score for the statement that corpo-
rations provide higher opportunities to develop 
competencies. The statement that work is more 
attractive in corporations received a minimum 
score for both female and male students. Males 

Table 2. Assessment of the threats to starting own business

Number  

of the 

statement

0R ( )0R R
1 2
d + 2χ C

f m m–f f m m–f f m m–f

1 1.290 1.206 –0.085 2 2 0 13.0 15.0 2.0 7.7* 0.046

2 1.308 1.172 –0.136 1 3 2 14.6 16.9 2.2 15.2 0.065

3 1.044 0.986 –0.058 7 8 1 18.4 20.8 2.4 6.3* 0.042

4 1.199 1.221 0.022 4 1 –3 16.5 17.1 0.6 7.0* 0.045

5 0.757 0.777 0.021 10 10 0 31.1 29.6 –1.5 8.3* 0.048

6 1.001 0.990 –0.010 8 7 –1 20.0 19.9 –0.1 3.9* 0.033

7 1.227 1.101 –0.126 3 5 2 14.5 17.2 2.7 11.7 0.057

8 1.146 1.128 –0.018 6 4 –2 17.9 19.2 1.3 2.6* 0.027

9 0.947 0.924 –0.023 9 9 0 23.2 24.4 1.3 8.3* 0.049

10 0.572 0.468 –0.104 11 11 0 38.0 40.3 2.3 6.9* 0.044

11 1.156 1.051 –0.105 5 6 1 15.2 18.4 3.2 11.1 0.056

Note: * ≤ χ2

0.95
(2-1) × (5-1) = 9.5.
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were generally less categorical about the differenc-
es between working in corporations and family 
businesses. Their agreement prevailed only over 
the claim that job insecurity is higher. The calcu-
lated values of the criterion χ2 allow at significance 
levels of 0.05 to confirm the provision of statisti-
cally significant differences between the opinions 
of respondents of a different gender for positions 
on better reward and higher attractiveness of work 
in corporations compared to family businesses. 

4. DISCUSSION

Certain limitations on the study results are imposed 
by conducting the student survey only in technical 
universities. However, they did not affect the quali-
ty and reliability of the results obtained to confirm/
refute the hypotheses put forward in the study. 

The results give hope for a further reduction of 
the gender gap in the field of entrepreneurship. 
In particular, the first hypothesis that the dif-
ference in female and male students’ intention 
exists (however, it is not high) was confirmed. 
More in-depth studies of this aspect were con-
ducted in the previous research. However, they 
are quite correlated with the results of the OECD/
European Commission (2021), which indicate 
that during 2016–2020, less than 5% of women 
in the EU participated in creating a start-up or 
running a new business (up to 3.5 years) relative 
to 8% of men. At the same time, this difference 
is explained by obstacles in financial markets, 
lack of skills, and institutional environment that 
influence motivations. Rugina (2018) also notes 
that women in the Baltic states are less confident 
in their skills, knowledge, and experience to start 
a business. It also seems true for Central and 
Eastern European countries. 

The second hypothesis that there are no gender 
differences in the vision of the attractiveness of 
running own business was also confirmed. Young 
people’s expectations for their entrepreneurial fu-
ture were usually the same for both young men 
and women: higher income; self-realization; and 
the opportunity to implement their own ideas. 
Students of both genders do not believe that work-
ing in corporations is more attractive than work-
ing in family businesses. At the same time, they 
are convinced that the opportunities to develop 
competencies are higher in corporations. In gen-
eral, this issue is quite controversial and requires 
further research.

Women, however, perceive work in a corporation 
as more profitable and attractive than in a fam-
ily business, which is a synonym for entrepre-
neurship. It may also mean that in their search for 
these two traits, they will also prefer to work rath-
er than start their own business.

No significant differences in students’ vision of 
the threats to starting their own business were 
found. When starting their own business, stu-
dents are least likely to rely on external support 
(the state, family, and friends). However, the big-
gest threats to starting a business are considered 
to be the lack of capital, risk of failure, lack of 
experience and knowledge, and income insecu-
rity. This is confirmed by the OECD/European 
Commission (2021), which shows that fear of fail-
ure is one of the most common obstacles to suc-
cessful business creation among EU young peo-
ple (one in four out of ten respondents), as well 
as a lack of entrepreneurial skills. It is also worth 
considering that according to the millennials 
and Generation Z, flexibility/adaptability is the 
most critical employee characteristic for busi-
ness success (Deloitte, 2021). To eliminate the 

Table 3. Benefits of working in corporations as compared to family businesses

No Statement
0R ( )0R R

1 2
d + 2χ C

f m m–f f m m–f f m m–f

1 Work is more attractive 0.800 0.733 –0.067 4 4 0 23.3 25.8 2.6 11.2 0.056

2 Job insecurity is higher 0.821 0.893 0.071 3 2 –1 23.0 21.8 –1.2 8.3* 0.048

3
Opportunities to develop 
competencies are higher 1.103 1.093 –0.010 1 1 0 14.7 14.4 –0.3 2.7* 0.027

4 Work is better rewarded 0.928 0.887 –0.041 2 3 1 18.3 20.4 2.2 15.8 0.066

Note: * ≤ χ2

0.95
(2-1) × (5-1) = 9.5.
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threat of “lack of experience and knowledge,” it 
is worth reviewing and modernizing professional 
training programs to meet the changing require-
ments of the digital economy because profession-

al skills provided by professional training tend 
to become obsolete faster than general education 
skills (International Labour Organization, 2020; 
Halkiv et al., 2021).

CONCLUSION

The current study aimed to investigate the gender aspect of the attitude of young people (students) from 
Eastern and Central European countries toward entrepreneurship. The paper shows that male students 
in this part of the world are more determined concerning their entrepreneurial intentions than female 
students. Young people rely on their own strength when starting a business and do not consider the lack 
of support from the state, family, or friends as a critical threat. Students of both genders do not suppose 
that working in corporations is more attractive than family businesses. 

To test/refute the presented hypotheses, the student survey was conducted in the technical universities 
in Ukraine, Poland, Latvia, Lithuania, and Bulgaria. The obtained survey results made it possible to 
confirm all four hypotheses. In particular, men and women’s assessments of typical threats to running 
a business were found (lack of capital; high competition; lack of experience and knowledge; lack of free 
time; underdeveloped idea for a business; complicated procedures and regulations; lack of state support; 
lack of support from family and friends). The level of attractiveness of the different aspects of running 
a business does not differ significantly. Female students find work in corporations prestigious and paid 
better than male students.

The identified differences do not serve as a basis for stating that the entrepreneurial students’ intentions 
differ by gender. Students’ answers in terms of blocks of statements are consistent (Spearman’s rank 
correlation coefficient is close to one, in some cases even equal to one, and has a positive value). Instead, 
Pearson’s correlation coefficient (C), showing low values, indicates a low level of differences between 
male and female students’ responses.

Thus, the obtained results make it possible to identify the areas of support for youth entrepreneurship 
development. At the academic level, they are: pay special attention to the timely updating of student 
professional training programs (especially those related to entrepreneurship) in accordance with the 
requirements of the time, and the possibility of conducting courses on strengthening self-confidence of 
female students who have entrepreneurial intentions. At the state level, it is vital to introduce programs 
to support youth and women entrepreneurship, in particular, to take measures to promote access to fi-
nance for start-ups (for example, through start-up and micro-loans, portfolio guarantees, programs to 
strengthen venture capital, etc.).

Further research may identify cross-country comparisons of the peculiarities in the development of 
youth entrepreneurship on the example of the countries in Eastern and Central Europe.
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